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critical base of support for the green building movement b
funding education, outreach and advocacy across the bioregi®
Our program is simple - we collaborate with “best in

the built environment for positive environmenta
As a cross-border advocacy organization we bring

creative programs, events and tools®




WHO BECOMES A FRIEND OF CASCADIA?

e Manufacturers and retailers of green products

e Professional firms - architects, engineers, interior design,
landscape and green consultants

e Associations and industry groups

e Foundations

e | ocal and regional government agencies

e Utilities, facility managers and building owners

e Developers, builders and trades

e | enders, real estate professionals and appraisers

e LEED® users of all backgrounds

To see a complete list of who is currently a Friend of Cascadia -
visit our website under “sponsorship.”



WHAT

ARE

THE
BENEFITS?



SUPPORTING A GREAT CAUSE IS ONLY

THE FIRST BENEFIT! Friends of Cascadia receive

a great deal more through our Sponsorship, Marketing and
Membership package.

Not only will we help you market your programs and services,
we just might help you improve your position in the fast growing
green building marketplace. Through our powerful Friends of
Cascadia Program, we’'ll connect you with peers who share your
goals for a sustainable future.

Friends of Cascadia will help you:

e increase your market penetration

e reduce your cost of media outreach

e save on exemplary educational offerings

The following page explains our sponsor levels, cost and
associated benefits.



SPONSORSHIP LEVELS

- 30 complimentary individual
memberships for your organization

- use of logo and phrase ‘Supporter of
Cascadia’

- your logo scaled to the size of donation
on all Cascadia presentations

- weblink on the Cascadia website

- your logo scaled to the size of donation
included in our annual full-page ad in
regional and industry magazines

- four complimentary Living Future
conference passes (includes keynote
and VIP event)

- recognition at the Living Future
conference

- opportunity to display literature at the
Living Future conference

- complimentary 1/2 day consultation
with CEO

- 10 complimentary individual
memberships for your organization

- use of logo and phrase ‘Supporter of
Cascadia’

- your logo scaled to the size of donation
on all Cascadia presentations

- weblink on the Cascadia website

- your logo scaled to the size of donation
included in our annual full-page ad in
regional and industry magazines

- two complimentary Living Future
conference passes (includes keynote
and VIP event]

- recognition at the Living Future
conference

- complimentary 1 hour consultation
with CEO

-



- 5 complimentary individual - 2 complimentary individual

memberships for your organization memberships for your organization

- use of logo and phrase ‘Supporter of - use of phrase ‘Supporter of Cascadia’
Cascadia’ - your logo scaled to the size of donation

- your logo scaled to the size of donation on all Cascadia presentations
on all Cascadia presentations - name recognition in conference

- name recognition in conference collateral
collateral - weblink on Cascadia website

- weblink on the Cascadia website - your name scaled to the size of

- your logo scaled to the size of donation donation included in our annual
included in our annual full-page ad in full-page ad in regional and industry
regional and industry magazines magazines

- one complimentary Living Future - two complimentary tickets to the Living
conference pass (includes keynote and Future conference opening keynote
VIP event)

- complimentary 1 hour private staff
consultation/presentation

- 1 complimentary individual
membership for your organization

- use of phrase ‘Supporter of Cascadia’

- your name scaled to the size of
donation included in our annual
full-page ad in regional and industry
magazines

- name recognition in conference
collateral

- name on the Cascadia website

WWW.CASCADIAGBC.ORG
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